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WEBSITE REDESIGN



Improvements Since Launch
• Education: Forms for Member Education Requests
• Safety & Health page updates and organization
• Products & Services Guide
• PinP migration
• App issues temporarily resolved
• General old link/document updates
• Staff editor access
• Chapter website newsfeed updates
• Government Affairs and Labor page updates
• Feedback implemented from Chapter Exec Meeting and Task Force
• Updating content permissions

PHASE TWO



What’s to Come
• Working closely with staff to ensure pages are complete and up-to-date
• Safety Toolbox Talks Uploads
• Refining the chapter website offerings
• Integrating PinP site
• Interactive map showing our education
• Categorize  content
• AMS integration

IMPROVEMENTS CURRENTLY IN-PROGRESS OR UPCOMING
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THANK YOU
Nadine Witchel

CFO
nwitchel@smacna.org



FIRST ANNUAL NATIONAL CAREERS IN TRADES WEEK



APRIL 7-11, 2025
BRINGING AWARENESS TO THE BENEFITS OF 
CHOOSING CAREERS IN SKILLED TRADES



NCITW Website Landing Page

Featured Media Mentions

HMSE Photos

Calls to Action



National Careers in Trades Week

• Timed to coincide with high school graduation season
• Press release placed on PR Newswire
• Conducted a TV/radio media tour, conducting 11 interviews that ran 

more than 50 times, including the top industry trade publications.
• Featured in the Wall Street Journal and on CNN
• Social media graphics and #TradeJobsWork promoted the campaign 

online

PR COVERAGE

$553,00043MREADER IMPRESSIONS AD VALUE

per Critical Mention





Plans for Year Two
Expand to include:
• Chapter activities

• Creating content for chapters to share regionally 
and locally with media

• PR opportunities
• Social media graphics

• Social media campaign highlighting career paths

PR CAMPAIGN



THANK YOU
Susannah Forde

Executive Director, Marketing & Communications
sforde@smacna.org



Resources
Wall Street Journal: https://www.smacna.org/business-resources/resource/the-high-
school-juniors-with--70-000-a-year-job-offers 

CNN: https://www.youtube.com/watch?v=MsYuC79YV68

Construction Dive: https://www.constructiondive.com/news/smacna-career-trades-
gen-z-recruit/744583/

SMACNA National Careers  in Trades Week: https://www.smacna.org/news/careers-in-
trade 
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