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Introduction



3 Goals of This Presentation

Provide you with social media best practices

Show you what SMACNA National can do 
to help your business grow on social media 

Show you that social media is worth your 
company's time



How Does Your Company Use Social Media?



Your company doesn’t have social media, doesn’t 
want to have social media, or you don’t think it can 
benefit your business

Your company has social media, but you're 
struggling to get off the ground or see results

Your company is on social media, and it is doing 
great, and you are here to learn some tips and 
tricks to keep the momentum going



Social Media Best Practices 
and Tools for Success



What Platforms Should Your Business Be On?

Priority Platforms
  

Secondary Platforms
  

BEST PRACTICES



Tools
• Scheduling posts in the apps directly

• Third party tools provide analytics ($)

• Free resources (with paid upgrade option)
• Capcut (videos with captions)
• Canva (graphics)
• Grammarly (typos)
• ChatGPT (coming up with captions or content 

calendar/schedule)

BEST PRACTICES



Tools
BEST PRACTICES



Need to Know
Music

• Copyright music on videos*
*There is potential to get sued by Justin 
Bieber or Taylor Swift... Don’t take that 
chance

• Royalty-free audio options:
• www.bensound.com
• CapCut
• TikTok
• Instagram

Images and Captions

• Safety Guidelines (PPE) in 
place for all photos

• Don’t put links in Instagram 
captions

• Tag people and places
• Do not upload proprietary 

information into an AI 
database

BEST PRACTICES



How to React on Social Media
BEST PRACTICES



How should you interact when you see the library post the final 
project:

A. Awful working with you...
B. What a big win for our community! It was great working on this!
C. When are you going to pay us for our work?
D. Hey Johnny, let's meet on Tuesday to discuss the next project.

Quiz Time!
BEST PRACTICES



Engaging with Collaborators
BEST PRACTICES



The First Post Won’t Go Viral

…



25.7M Plays

BEST PRACTICES



SMACNA Social Media Growth
BEST PRACTICES



Let's Visualize



Here’s What 100 People Looks Like:



Here’s What 1,000 People Looks Like:



Here’s What 10,000 People Looks Like:



Here’s What 100,000 People Looks Like:



Bottom Line:

The Good Content Will Get Out There.

BEST PRACTICES



Optimizing Your Social Strategy
What's stopping you from elevating 

your brand on social media?



Think You’re too Busy for Social Media?
• On average, people spend 4 hours and 

37 minutes on their phones each day

• Captions are as easy as 1, 2, 3:
“Great to see our third-year apprentice on the 
welding station this morning, supplying a huge 
project for us at Sheet Metal Inc.”

• If you’re not the caption-creator or 
"expert marketer”, remember the 5 W's!

BEST PRACTICES



Content Generation
Unique Project Short and SweetCase Study

BEST PRACTICES



LinkedIn

Instagram

X

Safety Month

Safety Month

Safety Month

Safety Month

Spotlight

Spotlight

Spotlight

Spotlight Spotlight

Spotlight Spotlight

Partner Video

Shop Tour Chapter Event

Convention

BEST PRACTICES



Leveraging Your Own LinkedIn Page
• Engage with your company posts
• Reshare
• Offer personal videos of you at the shop/etc.
• People are more likely to connect with a 

person over a brand

BEST PRACTICES



California Sheet Metal
Intech Mechanical

Content is Everywhere



SMACNA Member Exclusive Resources



Your Story Doesn’t End 
When You Hit “Post”

Project Spotlight SMACNews

SMACNA MEMBERS ONLY



Step-By-Step with SMACNA’s Social Team

Audit & Planning
• Social Media Audit

• Meeting
• Reviewing Profiles

• One to three month strategic 
plan

Additional Resources
• Photo editing
• SMACNA National resharing 

and engaging with your post
• Connect with our PR team for 

larger stories to push out to 
media

SMACNA MEMBERS ONLY



SMACNA Highlighting YOU

SMACNA/SMART CollaborationSMACNA Reposting Content

SMACNA Shop Visits

SMACNA MEMBERS ONLY



SMACNA Content
SMACNA MEMBERS ONLY



How Can This Impact Your Business?
Social Media = Money



71%

Research Shows…

71% of consumers who have had a positive 
experience with a brand on social media are 
likely to recommend it to others

76% Gen Z and Millennials likely to work for a company with a digital presence

"Social Media has increased 
my brand exposure" 90%of marketers

37minutes
4 hours

-

9.21% Ad conversions vs 
2.35% for Google Ads 63% of homeowners and clients search 

online before hiring a contractor

of people trust online reviews as much as personal recommendations

THE VALUE OF SOCIAL MEDIA



Spinning a Negative Into a Positive

How did you make 
your customer 
happy?

Customer feedback 
helps companies 
grow

THE VALUE OF SOCIAL MEDIA



What’s Ordinary to You is Extraordinary to Your Audience



Post About Your Convention Experience

• Convention photos that you can use right now

• "People are rare to change; change requires 
inspiration or desperation"



Did I Achieve the Three Goals?

Do you understand the current social media 
best practices?

Do you know what SMACNA National can do 
to help your business grow on social media?

Do you think that social media is worth your 
company's time?



Questions?



Complete the Survey



Contact Me
Cody Shook

cshook@smacna.org

mailto:cshook@smacna.org


THANK YOU
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